\What do you think is most driving demand for processed apple products today?
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Health and nutrition trends Convenience and portability Innovation in formats, product School and institutional programs

types, packaging
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What's the biggest challenge you see facing processed apple markets?

Rising input/production costs Changing fresh apple varieties Evolving consumer demand Competition from other snacks
available and beverages
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Are you seeing more, fewer, or the same number of growers in your region
producing for the processing market?

More
33 Fewer

Same




How concerned are you about future volatility in the processed apple
market?
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Not concerned at all

\Very concernead Somewhat concerned Not too concerned




Which consumer group do you think represents the greatest growth
opportunity for processed apple products?
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Young families with kids Gen Z and young adults Athletes and health- Older adults (65 & older) Institutional buyers
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(Ages 13-28) CONSCIioUs consumers (schools, hospitals)




What best describes your own household's processed apple product
consumption?

Apple juice or apple cider  Apple slices Applesauce/puree Dried apples All
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